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Marketing Management Discussion on Under Amour Brand
The Under Armour brand is well known for the production of athletic wears that are used by most of the athletes as well as non-athletes (Under Armor Inc., 2020). The points of parity are factors that make a company legitimate in the business and enable it to be competitive. The company has a number of parity points that stand out and make them be recognized by consumers. The electronic performance technology is one point of parity that allows the consumers to measure and compare their performance during training. There is also the issue of brand ambassadors that are appointed by the company. The brand ambassadors are critical in marketing the company and thus make it be known by consumers across the world.
The points of difference for Under Armor include innovative athletic gears that are meant to enhance the performance of the consumers. The company has a department that is tasked with observing the products and coming up with new ones that will satisfy the consumers even more. Another point of difference is on technology. Under Armor is in the process of adopting high tech technology that will see the production of the products efficiently and effectively (Under Armor Inc 2020). The technology is also set to improve the manner in which the athletes will be able to train. The company has also tried to diversify its portfolio away from the rest by recruiting more female ambassadors in order to attract women customers through their sports.
The company has positioned its brand by providing products that are of high quality and which offer maximum satisfaction to the consumers (Under Armor Inc 2020). Their products are designed to keep athletes cool and dry at the time that they are practicing or though the actual game. They are able to position their clothes as performance-enhancing items for professional and elite athletes due to the favourable conditions that they give to the athlete. The company also positioned themselves by appealing to all the amateur athletes. They were able to convince them of their products and its assistance in helping them achieve their dreams. This was later expanded to include all categories of athletes.
The approach taken by Under Armor builds value in the brand as the high-quality products make the athletes to value them highly. The performance of the clothes on their bodies and the manner in which it helps them increases their value. This ensures that the Under Armour brand is recognized and valued highly in the world which in turn translates to higher sales for the company. Consumers prefer and recommend the clothes to other people and this also increases the value attached to the brand.
The Under Armour brand is a valuable brand due to the recognition that is has acquired over the years and the number of consumers that seek their products. The demand for Under Armor products is high and this signifies the trust and loyalty that is attached to the brand (Under Armor Inc., 2020). It is considered among the best brands in terms of giving consumers the perfect quality and satisfaction. The only concern is that other companies have formulated strategies that will ensure they edge out Under Armor brand. Therefore, the company should always strive to formulate new ideas that will help them maintain their market share and still remain a valuable brand that it is.
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